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Message from the Chairman
well-known global companies that are expanding rapidly throughout
Asia. In addition to providing an entry point into this fast- growing
commercial security market in Asia, ICD supplements our existing
brand awareness throughout the region. We are exploring additional
acquisitions and new ways to increase our presence in these
markets.
Our People Are the Difference

Michael T. Dan
President, Chairman and CEO
of The Brink’s Company
As a global leader in secure logistics, Brink’s owns the world’s
premier brand and offers the broadest array of value-added
services around the globe. Unlike many other security companies,
Brink’s has the financial strength to adjust to challenges as we
pursue new growth opportunities in 2010.
Affected by the weak global economy, we remain highly disciplined
and focused on elements we can control, including costs savings,
safety, security and—of course—customer service. Also, Brink’s
will accelerate and execute on our core strategy, which is aimed
at growing cash logistics and other high margin services in our
current markets, while penetrating new geographies with
substantial growth potential.
Acquisitions made in 2009 in Brazil and Russia demonstrate
our commitment to growth. Our Brazil acquisition continually
delivers solid results in one of the world’s fastest growing
economies. While small, the Russian acquisition is an important
step in our efforts to get in on the ground floor of a large and
growing market.
During the third quarter of 2009, Brink’s closed two more
acquisitions: one in India and one in China. We acquired the
majority of interest in Mumbai-based Brink’s Arya, expanding
our presence in one of the largest cash service markets in
Asia. India already is an important hub for transporting precious
metals, diamonds and jewelry for Global Services, and we will
use our expanding position there to explore additional growth
opportunities.

I would like to step back and reflect on the current business
condition. Despite the weak economy, our employees have done an
admirable job in adhering to cost savings measures and maintaining
the course. Our organic revenue growth is up despite considerable
obstacles, and Brink’s is poised for improvement ahead.
As always, we will continue to invest in our people and in our
Company. With improved solutions, products and services our
people can leverage these to help engage and keep customers
for the long term thus building solid business relationships. Our
people, paired with our customers, drive Brink’s loyalty and trust
and fuel our innovative spirit.
CompuSafe Update
The economic impact to our customers is causing them to cut
costs by reducing stops and pick-up frequencies. However, these
same customers are looking to outsource their cash-related
needs, and Brink’s is the solution they need. The CompuSafe®
pipeline looks good and will improve as we provide business
solutions to our customers. Brink’s proprietary CompuSafe
Solution is a prime example of how we are improving efficiency
for our retail and banking customers.
Conclusion
I am confident we will execute on new opportunities and we will
strengthen our position as the world’s premier provider of secure
transportation and cash management services.
Although economic conditions will continue to test us, our
customers, our competitors, and our organization remains
optimistic.
I believe in our people, our customers, our business, our growth
prospects and our competitive position. I believe in Brink’s.

Additionally, the acquisition of ICD China showcases our
commitment in using the powerful Brink’s brand to expand into new
security-related markets, which is a critical element of our longterm growth strategy. ICD designs, installs, maintains and manages
high-quality, commercial security systems for a variety of large,
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Quarterly Feature

BOND
BRINK’S BOND

New Bonded Warehouses Offer
Customers Several Advantages
Two new bonded warehouses in Australia and China recently opened, providing more solutions for Brink’s
customers. Located in Shanghai and Melbourne, these Brink’s bonded warehouses enable customers to
directly import diamonds, jewelry and commodities.

Brink’s Shanghai
In addition to our normal
warehousing service for
silver in Shanghai,
Tianjin and Shenzhen,
Brink’s allows importers
more flexibility and security
in the sale of silver, jewelry,
watches and Platinum
Group Metals.
The bonded storage
facilities securely store
goods, and defer payment
of duties until goods are
sold. This leaves the customer in control until the terms of the
sale are met, frees up capital and gives peace of mind that goods
are stored under the Brink’s bond, where we can perform such
additional services as order management, pick and pack, and
national distribution of valuable merchandise in China.
Brink’s Australia
The bonded warehouse is located within the Brink’s secure facility
in Tullamarine, near Melbourne Airport, which enables imported
diamonds, jewelry and commodities to be shipped directly into
Melbourne.
Previously, all imports were required to pass through Sydney,
where they were held in the Sydney bonded facility until cleared
by customs, and then further transported to Melbourne. Now, the
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new facility decreases transit time, as goods can arrive directly
into Melbourne Airport, and it saves on domestic airfreight costs
between Sydney and Melbourne.
After the arrival the goods are moved “under bond” from the
airport to the Brink’s facility, where they are securely stored in
a customs approved area until customs clearance is completed
and the goods can be delivered to the consignee. This is a
considerably quicker and more convenient import route that will
undoubtedly go a long way to improving our customers’ business.
Brink’s service at the new facility includes:
• Armoured vehicle transportation
• Airport and tarmac supervision
• Secure overnight vaulting
• Direct clearance for TIB and Carnet shipments
Furthermore, our close cooperation with customs authorities
ensures the efficient tracking and accurate reporting on the
status of imported goods. With Brink’s bonded storage, control of
goods is up to the customer, and protection of goods is up to us.
Brink’s has a global network of bonded and non-bonded
storage facilities. To store with us at a Brink’s bonded
warehouse or to find out more about Brink’s storage
solutions, please contact:
contactbgs@brinksinc.com
telephone: +44 (0)20 7377 8100
or visit www.brinksglobal.com

THINK
THAI

Special Feature

Free Zone
Facility
Opens in
Thailand

Brink’s is strongly committed to finding end-to-end solutions that add speed and efficiency to our
customers’ supply chains. Now, customers in the diamond and jewelry and precious metals industry
can utilize the new secure Free Zone facility in Thailand.
The advantage of the Free Zone system includes the quick
turnaround of shipments, facilitated by the premium location of
the Brink’s facility within Bangkok International Airport. Brink’s
expertise throughout the customs process ensures agile service.
Also, Brink’s can offer bank guarantee options to importers
in lieu of immediate settlement of taxes and duties payable
on their goods. Our customers have the ability to store,

reconfigure, inspect, test, polish or finish valuable goods in
the Free Zone facility in preparation for local or international
distribution.
Our goal is to provide storage, transportation and inventory
management solutions that accelerate the supply chain for
precious metals and stones, watches and jewelry to meet our
customers’ ever-changing needs.
Because of the high value of these goods, they are handled with
the utmost security, and as always, we offer industry leading
liability coverage. Additionally, Brink’s provides the efficient
tracking and accurate reporting on the status of goods.
We are proud to provide our worldwide customers with logistics
solutions for the Thai market, and strive to continue our
diversification of services to fit our customers’ needs.
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Feature Story

Brink’s Japan proudly celebrates
its 20th Anniversary!
Inception of Brink’s Japan
In September 2009, Brink’s
Japan opened its first office
in Tokyo through a joint venture
of Nissho Iwai, one of the biggest
trading companies and provider of international secure
transportation to Japanese companies. This partnership was
arranged with Brink’s Global Services, and Mr. Takahashi, the
first president of Brink’s Japan, who had long worked for Nissho
Iwai as a business development specialist.
Brink’s Japan operates in one of the few countries in which
the government
imposes controls over
the possession of
firearms for private
companies–even for
security companies
like Brink’s. Because
law enforcement is the
only entity permitted
to carry guns in Japan, Brink’s Japan crews are not permitted to
do so. However, due to the high standard of our security training,
Brink’s has not experienced any attacks or security losses since
the inception of our business in Japan.
Gaining Reputation and Status
Under these circumstances, Brink’s was challenged to expand
its business and took some time to familiarize the Japanese the
necessity of security.
At first, Brink’s Japan experienced difficulty developing its
business in financial institutions, since major Japanese banks
were not willing to pay a premium for upgraded security.
Internalizing this fact, Brink’s Japan determined that introducing
a new standard of security in the country might best be achieved
through a different industry. Therefore, rather than focusing on
financial institutions and cash logistics, Brink’s Japan shifted
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its focus toward
the diamond and
jewelry industry in
order to establish the
Brink’s brand name in Japan.
Tadahiro Komaki, general manager of Brink’s
Japan, joined Brink’s in 1996 with an aim to gain global
customers who valued and prioritized security. The move, meant
to give Brink’s a start in establishing its image as a secure
logistics company in the diamond and jewelry industry, proved to
be successful. In fact, Japanese manufacturers, recognized that
paying a reasonable sum for security is a worldwide standard,
and began using Brink’s door-to-door services.
While establishing
the Brink’s brand
name among global
jewelry customers,
Yukito Imaizumi
started the domestic
show business.
He successfully
gained the official
forwarder status in three major jewelry exhibitions held in Japan:
International Jewelry Tokyo, International Jewelry Kobe, and
Japan Jewelry Fair. In order to strengthen Brink’s brand name
and promote its secure worldwide transportation service, Brink’s
Japan started to present public seminars at events such as
jewelry exhibitions and the Swiss Watch Importers Association,
which helped set the stage for Brink’s expansion into the watch
industry in Japan.

Japanese Pearl Dealers Expanded to the World After
Mikimoto in 2000s.
As the Brink’s name started to gain status in the Japanese
jewelry market around 2000, Japanese pearl dealers also sought
opportunities to sell pearls. Mikimoto, whose founder, Kokichi
Mikimoto, is well known as the inventor of cultured pearls, was
dreaming of seeing its pearls sold on Fifth Avenue in New York
and the Champs-Élysées in Paris.
Joining Brink’s in 1998, Yoshiko Utsunomiya, Brink’s Western
Japan Regional Manager, helped these pearl dealers realize the
goal of marketing their pearls in the global arena. She simplified
export procedures by using her knowledge as an official licensed
customs broker, which was very helpful for those who had never
traveled overseas. In the 1990s, there were only a few exhibitors
from Japan who attended the Hong Kong International Jewelry
show. By 2009 there were more than 100 pearl dealers exhibiting
and selling pearls at the Hong Kong International Jewelry show by
using Brink’s door-to-door service. “Japan Pearl Pavilion” is now
known as one of the most popular exhibition areas at this show.
Narita Gateway Vault.
With the success of the Japanese diamond, jewelry, pearl and
watch industries, Brink’s decided to open the Narita Gateway
Vault in 2008 to expand its business in precious metals logistics.
Brink’s held the vault’s opening ceremony in October 2008. VIPs
from the precious metals industry, top brand jewelers, and foreign
bankers were invited, as well as press and newspaper media.

Brink’s Faces Challenges
The Japanese have long believed in the saying that “safety
and clean water are practically free”.
Japan consists of four main islands, which are surrounded by
the Pacific Ocean, and 75% of the country is mountainous.
As a consequence, the Japanese had long been blessed by
naturally clean water from mountains and rivers, and the
purification technology that faciliated the dissemination of
clean water all over Japan. Many people still enjoy drinking
tap water instead of buying bottled water – since it is
practically free to get clean water.
The same principle applies for security. Since the country is
isolated by natural
barriers, Japan
developed its
own culture and
traditions with as
little as 1.7% of
its citizens from
foreign countries
even in the latest statistics. As widely known as the image
of the Samurai and Emperor, Japanese society emphasizes
peaceful communities under strict social discipline and longterm relationships. In the countryside, farmers still help each
other grow their rice farms at a community level. In the
workplace, workers still enjoy the lifetime employment system
and are proud of teamwork values. The combination of these
unique factors resulted in a lower crime rate. This is why the
Japanese believe safety was practically free.

Left: Yoshiko Utsunomiya,
Western Japan Regional Manager
Middle: Hiroyasu Akutsu,
Operations Manager
Right: Yukito Imaizumi,
Diamond and Jewelry Sales Manager
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Feature Story

A Paper
Relief
Brink’s Brazil paper reduction makes
a good impression.
With pristine environments under its care, Brazil regards
environmental protection as a covenant among its people. It
is a country lush in natural resources and is home to some of
the most wondrous natural landscapes on earth. Brink’s Brazil,
taking to heart the social responsibility of keeping this fertile
environment intact for posterity, has introduced an initiative to
reduce paper consumption by encouraging employees to limit the
amount of paper used in offices and branches.
The new campaign to cut back on printing and paper use stems
from the organization’s intense appreciation of the environment
in which it operates. Termed “Cause Uma Boa Impressão,”
which in Portuguese means
“it causes a good impression,”
the goal of the effort is to raise
awareness of Brink’s ecological
commitment. Because the
word “impressão” actually has
two meanings in Portuguese
(printing and impression),
the phrase is a play on words
intended to convey to employees
that by using the proper printing resources they can make a good
impression on the planet.
The Brazilian landscape, boasting grand freshwater rivers and
one-third of the world’s remaining tropical forests1, is an oasis
of diverse species of flora, fauna and untapped ecology. This
cornucopia of life has intrinsic importance to the lifeblood of
the Brazilian people, for it plays an important role in sustaining
the livelihoods of farmers, miners, craftsmen, tour guides and
exporters, among numerous other professions. Finding creative
ways to leverage the country’s unique offerings in a sustainable
manner has evolved into a tradition persisting for generations.
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Maintaining this delicate harmony of the ecosystem is key to
ensuring the livelihood of those who depend on it. The health
of Brazil’s rainforests is a well known concern among global
populations, and a major portion of the world’s pulp and paper
products is sourced from the Amazon region. For every tree that
is not cut down, the air remains a little cleaner, the landscape a
little greener and habitats a little safer. While the actions of any
one company will not cause a severe strain on the environment,
undisciplined use of resources by a collective of companies would
inevitably leave the interwoven balance of life between man and
nature in a state of hardship.
For its part, Brink’s Brazil is taking a proactive approach to
environmental conservation. Creating a favorable impression
with its environmental practices reflects the positive impression
it leaves in the way it does business. As an established leader
in secure logistics, the company strives to be exemplary across
the board. Reducing paper use is a simple activity and seemingly
benign measure that can turn into a habit with farther reaching
implications than might be apparent on the surface, especially in
a country sensitive to resource demands.
Consider the statistics: In the past six months, Brink’s Brazil printed
more than six million pages, which is equivalent to 27.6 tons of
paper (828 trees), 2.7 million liters of water and 138,000kw/h
of electricity. Paper is unquestionably a staple in any office, but
it also is a consumable that, like any other commodity, can be
regulated by its users. Paper volume is something that can be
absolutely controlled and even phased out, at least partially, as
electronic formats supplant them. For example, the Brink’s global
intranet has made marked strides on that front and will continue to
render paper redundant as it spreads throughout the Brink’s global
network.

Through an education campaign to inform users of the
importance of environmental protection, aided by incentives such
as the “greenest branch” award, Brink’s Brazil hopes to instill
in its employees a lifelong goal of environmental stewardship.
But paring paper usage is not only an environmental benefit;
it is a financial one as well. As Brink’s Brazil approached the
consumption of one million pages per month, at a cost of
about R$0.07 per page, the company realized it was incurring
an unnecessary expense and vowed to become leaner. It is
estimated the campaign will reduce paper use by 20% during
the next six months and 30% after one year, freeing up capital
previously tied to printing.

Brink’s Brazil is in a position to
make a “good impression” on the
environment, and it is never too
soon to get started.
Brink’s Brazil is in a position to make a “good impression” on
the environment, and it is never too soon to get started. By
formulating a conservation approach that aligns with the broader
sentiments of the Brazil population, the company is doing its
part to minimize its footprint on the ecosystem, and in turn
is contributing to a sustainable, healthy community that can
continue to flourish for years to come.

1 http://www.rain-tree.com/facts.htm
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New Initiatives

PANYU
THE NEW
GATEWAY
TO CHINA

Considered as the center of jewelry
manufacturing and diamond processing,
Panyu houses more than 400 jewelry
manufacturers and employs 80,000
skilled workers. The jewelry and
diamond hub’s exports are valued at
$1.4 billion annually.
A senior government delegation from Panyu, China, recently
visited with the Israeli Diamond Industry as the guests of Israeli
Diamond Exchange (IDE), the Israeli Diamond Manufactures
Association (IDMA) and the Israel Diamond Institute Group of
Companies (IDI). Meeting attendees, officials and board members
from both sides presented the advantage of entering into a new
service agreement between Brink’s and Worldmart in Panyu.

This agreement opens another legal and official entryway for
rough and polished diamonds to be imported and exported from
China. The new platform works with Brink’s bonded warehouse
to facilitate trade between diamond companies and transactors
in the Chinese diamond and jewelry market. Additionally, Israeli
diamond merchants will be informed of the new MOU via an
information conference open to the general public.

Witnessed by Panyu People’s Government, the visit marked an
official memorandum of understanding (MOU) signed by Brink’s
and Worldmart proposing a joint effort to embark mutual interest
projects. Hosted by Brink’s, the MOU was signed at a ceremony
and dinner reception held in honor of the delegation.

The official announcement of Brink’s as the main operator in
Panyu for all import/export activities is a significant achievement
to Brink’s China and paves the way for future development.

In Panyu, diamond merchants who do not have a diamond
company registered in China can use the combined services of
Brink’s and Worldmart to do what—until recently—could only be
achieved through the Shanghai Diamond Exchange (SDE). Panyu
has now officially become a gateway to China where diamonds
can be sold to buyers from all over the mainland.
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BGS Walk-In Service Centers Offer Convenience
Brink’s developed this service specifically for diamond and jewelry customers to increase
the speed and efficiency of the process. Here’s what we offer:
• P ick-up & drop-off facilities at the major diamond and jewelry centers throughout
the world
Antwerp

Dubai

Hong Kong

Mumbai

Taipei

Bangkok

Frankfurt
Airport

London

New York

Tel Aviv

Los Angeles

Singapore

Miami

Sydney

Boston
Chicago

Geneva
Freeport

• In-house customs clearance at many Brink’s offices worldwide
• Flexible working hours to meet customers’ needs
• On-site advice on secure logistic services
• S ecure valuables storage for the day, overnight
or weekend
• P rivate inspection rooms with diamond scales
and appropriate lighting
Let Brink’s Global Services assist you with the
handling of your valuables throughout the logistical
supply chain.

What Worldmart Offers

Worldmart provides a wide variety of diamond and jewelry services, including:
• B onded Warehouse – Channel to store, trade, sample, sell,
dismantle and sort overseas goods
•D
 iamonds Importation – Complete and convenient diamond
importation without being a member of the SDE
• Import Agent – One-stop shop for imported gold jewelry
•G
 old Purchasing – Purchase bonded gold as well as gold for the
domestic market; collect gold

•D
 iamond Sorting – Completion of customs declaration and
inspection; time saving and reduction of returned goods;
reduce enterprise recorded contract with customs and
decrease customs deposit
• Dissolving Service – Dismantling and recycling existing products
• S upporting Services – National Gemstone Testing Center
Certificates; professional customs clearing service; insurance
service; and international logistics services

• S ampling and Sales – Provides convenient ways to enter the
bonded warehouse without paying tax; one-stop service for
declaration and taxation; sampling and searching under bonded
condition
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Brink’s Highlights

RAISING THE BAR
Despite operating in a country challenged by a turbulent political
and economic environment scene, Brink’s Argentina strives for a
pleasant work atmosphere that fosters an environment conducive
to growth and development. Brink’s Argentina operates with the
philosophy that if it takes care of its people, then its people will
take care of its customers. Because it adheres to that mantra, the
company is earning high marks from the business community and
its employees alike.
Brink’s Argentina was recognized recently by Apertura magazine
as one of the top 30 companies operating in Argentina. Apertura,
a Spanish business magazine, awarded Brink’s Argentina the
distinction in its October 2009 issue. Brink’s, The Argentine
leader in secure logistics ranks number 25.
Apertura awarded the ranking primarily on the strength and
commitment of Brink’s people across all departments. The
ranking compared several criteria including professionalism,
labor environment, professional development inside the company,
effective workplace, learning opportunities and challenges,
communications programs, training and commitment with the
company.
Competing for the ranking against companies 10 to 30 times
its size, Brink’s Argentina understood running a focused
organization, with the full support of its employees, was key to
realizing this achievement. Through a disciplined and sustained
approach of continuous improvement, the company earned the
kudos it deserved after several years of effort. With its ranking,
Brink’s Argentina stands alongside some of the most recognized
companies in the world.
In the same spirit, Brink’s Argentina
employees are pleased to be part
of the company. The Great Place
to Work® Institute Argentina,
nominated it as one of the
best companies to work for in
the country. Every year, the
Institute creates a list of firstrate companies to work for
in a country or region, and
this year, for the first time,
Brink’s Argentina placed
among the 50 best Argentine
companies. With more than
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122 companies competing for a spot on the list, Brink’s Argentina
secured number 45 on the list, a welcomed recognition of its
efforts to improve its working environment.
“In recent years we have undertaken systematic, thorough work
to improve the working atmosphere in our company. But the truth
is that this exceeded all our expectations. We are very proud of
this recognition and the active participation and commitment of
our people in responding to this survey,” stated Gabriel Allen,
president of Brink’s Argentina.
After conducting the voluntary, anonymous survey in 40 countries
throughout the Americas, Europe and the Asia Pacific, the
Institute evaluated firms based on feedback from employees
relating to the quality of the work atmosphere. According to
the Institute, the definition of a great place to work is one in
which employees trust the people they work for, have pride in
what they do, and enjoy the people with whom they work. The
teams at Brink’s Argentina exhibit these characteristics in their
daily engagements through the quality of relations between
management and employees, laying the groundwork for a healthy
and productive workplace.

“This is a really important achievement for
all of us and is the result of a conscious
day-to-day effort with all our personnel ...”
“This is a really important achievement for all of us and is the result
of a conscious day-to-day effort with all our personnel, coupled with
pursuing HR as one of our key strategic objectives,” said Victor Jose
Ghiglione, director of human resources, Brink’s Argentina. “We are
aware of having raised the bar, but demanding objectives are really
motivating for us.”
These recognitions are testament to the dedication and
development of the Brink’s Argentina management teams, who
go the extra mile to make Brink’s Argentina a standout company
from both an internal and external perspective. By focusing
intently on its people and the interactions between them, Brink’s
Argentina is continuously developing successful human resources
campaigns that are leading to elevated levels of employee morale
and customer satisfaction.

Brink’s Global News
“Vivid pink” diamond sells for record $10.8 million
A rare, five-carat pink diamond was auctioned for a record $10.8
million in Hong Kong in December, putting some shine back into
the world’s rare and large stones market, which had been badly
affected by the financial crisis.
The stone, of a “vivid pink” hue and considered near perfect but
not quite flawless, triggered brisk bidding in Christie’s autumn
sales of Asian and Chinese art in Hong Kong.
The price smashed the previous record, set 15 years ago in
Geneva, for a 19.66-carat stone that sold for $7.4 million. The
pink gem’s per-carat price of $2.2 million was also the highest
ever paid for any diamond at auction, Christie’s said.
“No stone has ever been sold for $2 million a carat. We were used
to a million dollars a carat for colored diamonds, but never two
million,” said Francois Curiel, Christie’s Europe chairman. “This is
an absolute record that I believe won’t be broken for a while.”
The stone, set in a so-called “cushion-cut” ring by famed jewelers
Graff Diamonds, was just a quarter the size of the Geneva stone
and not quite flawless, but the stone’s “vivid pink” is considered
near perfect. Curiel described it as a “fabulous pink diamond,
probably one of the rarest stones I’ve ever seen.”

While the South African-mined diamond isn’t quite rated flawless,
Christie’s said its minor blemishes could be removed by light
repolishing.
Christie’s has a track-record of putting rare polished stones up for
sale in Asia, given its confidence in the depth of the Asian market
for the world’s top gemstones and artwork.
Last May, before the financial crisis began to hurt the global
auction market, Christie’s sold a squash-ball-sized, 101.27-carat
diamond in Hong Kong for $6.2 million.
Despite this, some major gems have disappointed dealers in Asia,
including a 72.22-carat “D” flawless white diamond that failed to
hit its reserve price in a Sotheby’s Hong Kong sale in April 2008,
falling short of its $10-12 million pre-sale estimate.
While the world’s most expensive jewel ever sold at auction is
the “Wittelsbach” blue diamond, a 17th-century deep grayishblue stone that fetched $24 million last year, top red and pink
gemstones also are known for stratospheric valuations.

Antwerp Diamond Bank – Diamond trade not to recover until 2011
Even though China is showing increased demand for diamonds,
diamond traders in Antwerp may not see a diamond recovery in
the U.S. and Europe until 2011, causing concerns in Surat, the
world’s biggest diamond polishing city in India.

After the crisis erupted, ADB and ABN Amro told diamond miners
to restrict the supply of diamonds. Most did and simultaneously
advised their customers, the diamond dealers, to stop buying
unnecessary stock.

According to Pierre De Bosscher, chief executive officer of the
Antwerp Diamond Bank (ADB), one of the industry’s two largest
financing lenders, the market is bottoming out and the rise in
demand from China and India may not be enough to offset the fall
in U.S. demand.

Dealers, many facing slow payment from customers, needed to
reduce inventory, focus on collecting their bills and shorten their
payment terms.

ADB and ABN Amro’s International Diamond and Jewelry division
have helped Antwerp’s estimated 1,800 diamond firms survive
the recession by not pulling credit lines and even extending time
periods for repayment of debts, despite a decline in business and
collateral.

As the miners and manufacturers commence operations again,
the two warn that excess supply would be the biggest threat to a
recovery. Therefore, they are still urging miners to keep supply in
check.
The market is bottoming out. While demand from China and India
is increasing, it isn’t enough to compensate for the shortfall from
the U.S.

Prices for rough diamonds fell about 35% during the four-to fivemonth span starting in September 2008, and global retail sales
of diamond jewelry have declined as much as 20% since that time.
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Brink’s Global News cont’d.
Forevermark sales top $100 Million
The Ponahalo Diamonds, which are 102.11 and 70.87 carats
respectively, are the two largest Forevermark diamonds in the
world. Forevermark exceeded $100 million in sales in its first year.
London–De Beers’ branded diamond, the Forevermark, has
garnered more than $100 million in retail sales within the first
12 months of its launch, Forevermark Chief Executive Officer
Stephen Lussier announced.

In addition to its
penetration into the Asian
market, during 2008,
the world’s two largest
Forevermark diamonds—
The Ponahalo Diamonds, at
102.11 and 70.87 carats,
respectively—sold at
Christie’s New York Jewels
sale.
And De Beers unveiled the
Forevermark Precious Collection,
a grouping of stories and jewelry
designs inspired by the word
“precious” and comprising more than
1,000 carats.

“The launch of Forevermark into China, Hong Kong and
Japan has, despite the economic downturn, gathered strong
momentum,” Lussier said in a release. “Our partner jewelers
have seen Forevermark, with its unique promise of quality,
integrity and inspiration, create strong consumer interest, and
this is even more relevant in these times of discerning luxury
when consumers are taking more time in considering their luxury
purchases.”
Forevermark diamonds—which are
defined by a unique identification
number along with the Forevermark
logo and must be at least 0.18
carat, SI2 clarity, J color and “good”
cut—now are available in about 250
authorized jewelers across Asia,
according to their release.
The branded stone also has its own print advertising and
public relations campaign, consumer websites tailored with
local language, and black-and-white branding and visual
merchandising.
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Those who contributed to the collection
include Alek Wek, UK Jeweler of the Year
2009, Shaun Leane and Theo Fennel.
According to the release, the Precious
Collection debuted in a number of highprofile exhibitions in Hong Kong, Beijing
and Tokyo, attracting some 20,000
consumers.
In addition, the brand also unveiled its first
retail design collection—The Forevermark Encordia Collection—
which was inspired by the ancient Greek knot of Hercules, also
known as the love knot.
The Hercules knot also was the inspiration for De Beers’ Everlon
Diamond Knot Collection, released in the U.S. market in fall 2009.
“This has been an exciting first year for Forevermark, culminating in
the launch of The Forevermark Encordia Collection,” Forevermark
Worldwide Marketing Director Dominic Brand said in the release.
“We look forward to building on our success with a further series of
innovative marketing plans and initiatives to be launched in 2010.”

Roubini warns of correction to “bullion bubble” Gold price climbs to
The gold market has developed into a
Professor Roubini is not the only analyst
more than $1,200 an
bubble and prices face “significant risks
to feel uncomfortable over the extent of
of a downward correction”, according to
gold’s rally. Tim Bond, global head of asset ounce in Nov-Dec
Nouriel Roubini of RGE Monitor and New
York University’s Stern School of Business,
who came to fame for predicting the global
crash in financial markets.
“The recent rise in gold prices is only
partially justified by fundamentals, and
is in part a bubble that could easily go
bust,” warns Professor Roubini in a report
provocatively titled: “The New Bubble in
the Barbarous Relic that is Gold.”
In the report, Roubini says the “only
scenario where gold should rapidly rise
in value is one where fiat currencies are
rapidly debased via inflation.” This could
happen if large fiscal deficits were to
persist for a long time.
Although “some diversification of gold in
central bank and investor portfolios may
make some sense”, Roubini says there
is “little reason” for bullion prices to rise
rapidly towards $2,000 an ounce unless
the world enters a period of high inflation
or slips into a depression.
And if the global economy double-dips and
concerns about a worldwide depression
and deflation re-emerge, he says investors
would be better off stockpiling canned
foods and other commodities, such as oil.
Gold slipped 0.5% to $1,118 a troy ounce
yesterday, down 8.8% from the record
$1,226.10 reached this month, but up
27.3% this year.

allocation at Barclays Capital, says he
has “extreme difficulty in recognizing any
inherent fundamental worth” in gold.
“Leave others to enjoy the rise in gold,”
says Mr. Bond, who advises investors to
acquire deeply out-of-the-money puts
(rights to sell) as a relatively cheap but
effective way of buying protection against
a sharp tightening in global monetary
conditions.
However, other asset managers are quick
to defend gold’s role.
“Gold is a very under-owned asset, and it
will perform when all other asset classes
have become exhausted,” says Gijsbert
Groenewegen, managing director of
Silver Arrow Capital, the precious metals
hedge fund. “Given the huge overhang
of debt, the question facing investors is
whether the global financial system will be
able to generate a sustainable recovery
once government stimulus measures are
withdrawn.”
Jeffrey Currie, commodity strategist at
Goldman Sachs, says the outlook for U.S.
inflation and interest rates remains the key
determinant of gold prices in the mediumto-long term. Goldman expects gold to
reach $1,350 an ounce in 12 months time,
and to average $1,425 an ounce in 2011.

The price of gold has increased from
around $1,060 a troy ounce to more than
$1,180 in November 2009, and reached
$1,210 at the beginning of December
2009, the highest in several years and a
considerable increase from the beginning
of 2009 (around $850). Previously, the
$1,000 troy ounce mark was eclipsed in
March 2008.

Gold Jewelry
production drops 25%
on 1H 2009
Miningmx reports that the production
of gold jewelry in the first half of
2009 dropped 25% compared to the
corresponding period in 2008. According
to precious metals consultancy firm
GFMS, the demand for gold jewelry in
India plummeted as the supply of scrap
gold nearly matched mined gold.
GFMS foresees that the demand for gold
used to make jewelry will continue to drop
until the end of 2009, and expects gold to
exceed the $1,000 mark due to concerns
of inflation.
In Q1 2009, the supply of scrap gold lept
58% compared to the corresponding
period in 2008. In Q2, the growth slowed
down to only 13%. Forty percent of scrap
gold arrives from Turkey and India.
According to GFMS, if the prices of gold
remain high, scrap gold will continue to
penetrate the market at an increasing rate.
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